
June 2005 - Early Action Compact Progress Report 

Richland County 
 

 1.  In an effort to keep our contact information updated; please provide the following information for your county: 
 
 Name Telephone E-mail Address 
Administrator/Manager T. Cary McSwain, Administrator (803) 576-5053 carymcswain@richlandonline.com 

EAC contact Joe Cronin, Research Analyst (803) 576-2066 joecronin@richlandonline.com 

 

2.  Please complete the attached Ozone Awareness Week checklist so that we will know which activities you did to promote awareness. 
 

See attached 

 
3. List any progress (if applicable) since your December 2004 submittal? (stakeholder meetings, events held; special projects, fleet Changes, Energy Star products 
purchased, Tree City USA, TABFTE, etc.) 
 
Richland County aggressively promoted Ozone Awareness Week, both internally (including mass emails and an article in the employee newsletter), as 

well as to the public (through the issuance of press releases and newspaper articles about the county’s commitment to the EAP.)  The timing of Ozone 

Awareness Week also coincided with the unveiling of the county’s newly re-designed website.  While many citizens were logging on to check out the 

county’s new website, they were greeted by links to a press release about Ozone Awareness Week, the county’s early action plan, and most recently, a 

link to the daily ozone forecast.  Staff also sent a countywide email on April 25
th
 announcing a promotion at four Columbia-area Pitt Stop locations 

offering E85 for 0.85 per gallon on April 27, 2005. 

 
4. Do you have any plans to implement additional strategies and/or education and outreach activities during the 2005 ozone season? (It’s not too late to use Ozone 
Awareness Week ideas!) 
 

In an effort to promote awareness of alternative fuels and to draw attention to the county’s growing fleet of flexible fuel vehicles, the Office of Public 

Information will soon be designing a sticker or magnet that can be placed on each of the county’s FFV’s.  Originally, staff discussed the idea of 

purchasing materials from the National Ethanol Vehicle Coalition, but decided instead to create such items “in-house” in an effort to customize the 

design with Richland County’s name and logo.  Pending final approval, the County has budgeted funds to purchase approximately 24 flexible fuel 

vehicles and three hybrid vehicles in 2005-06.  These purchases will allow the county to maintain its pace toward meeting a goal of having a fleet with 

30% alternative fuel vehicles by 2010.  On June 6, 2005, a Clean Air Report briefing was held for members of Richland County and Columbia City 

Council at the county administration building.  Finally, Richland County employees will continue to receive information from the ozone coordinator 

alerting them of Ozone Action Days and other information pertinent to improving air quality in Richland County. 

 

5.  Do you have any requests for specific assistance from the Department and/or the EPA? 
 
 
Supervisor/Manager/Administrator:  T. Cary McSwain     Date: _June 6, 2005________________________ 
 
EAC Contact: Joe Cronin        Date: _June 6, 2005________________________

 



 

Richland County 

What did you do? 
Ozone Awareness Week 2005 

 
Prior to Ozone Awareness Week (March 28th- April 1st), we provided the following outreach 
materials. Please check the initiatives that you did and explain to what extent you did them. If 
you did more, please include those items at the bottom. Also, if you have plans to use any of 
these materials during the 2005 ozone season, please include that information as well. Thanks for 
all of your hard work in making the 2005 Ozone Awareness Week a success! 
 

√Posters (3 different) 
Explain:_DHEC’s “Good Up High, Bad Nearby” poster was on display at the Richland County 
Administration Building._________________________________________________________ 

 
√Ozone and Your Health brochure  
Explain: This brochure appears on the Richland County ozone website 
(http://www.rcgov.us/information/ozone/dhecbrochure.pdf).___________________________ 

 
√Display? 
Explain:_Extra bookmarks were displayed in windows and doorways as well as on bulletin 
boards in well-traveled areas of the county administration building (ie. Employee 
kitchen.)______________________________________________________________________  
 
√Season bookmarks in employee paychecks 
Explain:_Ozone bookmarks are available for download on the Richland County Ozone website 
(http://www.rcgov.us/information/ozone/spareair.pdf)__________________________________ 
 
√“Do Your Part to Spare the Air” blue bookmarks in employee paychecks 
Explain:_”Do Your Part to Spare the Air” brochures were not placed in paychecks, but they 
were distributed to many employees, as well as placed in windows and on bulletin boards._____ 
 
√Link to ozone forecast available on county web site 
Explain:_Beginning earlier this May, a link to DHEC’s daily ozone forecast was made available 
on the county’s website.  The link is located on the main page, directly below current weather 
conditions, and is one of the first things that visitors to the website see. (www.rcgov.us)  The 
county also maintains a separate section on the website detailing the Early Action Plan and tips 
to reduce harmful emissions 
(http://www.rcgov.us/information/ozone/home.asp)____________________________________ 
 
� Coloring book  
Explain:_______________________________________________________________________ 
 

√“DRAFT” Press Release          
Explain:_ The county ozone coordinator used the draft press release as a guide in customizing a 
press release specific to Richland County.  The press release was distributed by the Richland 
County Office of Public Information to approximately 50 media contacts throughout the region, 
as well as placed on the county website.  The release was picked up by The State newspaper in 
“County Recognizes Ozone Awareness Week,” as well as the Free Times, which recently 
published a story highlighting the County’s growing fleet of flexible fuel vehicles.____________ 



√Proclamation from Governor to be distributed 
Explain:_The proclamation from Governor Sanford was distributed to all county employees as 
an attachment via e-mail._________________________________________________________ 
 
√List of 25 things you can do to spare the air… flyer 
Explain:_The list of 25 things you can do to spare the air flyer was distributed to all county 
employees as an attachment via e-mail, and is also available on the county’s website._________ 
 
√Copy of e-mail to distribute to employees 
Explain:_An announcement was made via e-mail to all county employees informing them of 
Ozone Awareness Week, and included the attachments mentioned above.___________________ 

 

Extras: 
In addition to coverage in both The State and Free Times, an article highlighting Ozone 
Awareness Week was placed in the employee newsletter and was delivered to all county 
employees. 
 
Attachments: 

 
1) “Ozone Awareness Impacts Your Health” Richland Reporter (Employee Newsletter) 
2) “County Recognizes Ozone Awareness Week” The State 
3) “Air Pollution Chokes Richland: County Moved to Reduce Emissions, Ground Ozone” 

The Free Times 
4) Countywide e-mail announcing a promotion at four Columbia-area Pitt Stop locations 

offering E85 for 0.85 per gallon on April 27, 2005. 














